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Getting Started 
Technical Support 

Welcome to the instructional manual for the E-Commerce module within the Eagle Business 
Management System (EBMS).  In the sections following, explanations and examples of the 
available features within the E-Commerce Module will be explained.  If you need to reach our 
staff for further help, contact us using the information below: 

 

 

 

 

 

Eagle Business Software 

5351 Lincoln Highway, Suite 9 

Gap, PA 17527 

(717) 442-3247 x2 

(717)-442-1096 fax 

www.EagleBusinessSoftware.com 

Email: Support@EagleBusinessSoftware.com 

 

 

 

 

Manual Revision 7.1.213.162 October 2007 

 

http://www.eaglebusinesssoftware.com/
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Introduction 

The EBMS e-Commerce module is used to display and sell products on a company website.  The 
web storeôs product web pages are created within EBMS and are uploaded to the website 
eliminating the need for experienced web programmers.  The module includes a full featured 
shopping card that includes terms, shipping options, and pricing uploaded from the EBMS 
software.  This optional EBMS module facilitates the process of A) Uploading product information, 
customer information, and page design from the EBMS Software and B) manage an online 
shopping cart, and C) downloading orders from the e-commerce website. 

 

 

 

A) Upload information such as product information, customer information, pricing, and 
availability. 

B) Manage the Shopping Cart  

C) Download Orders  

 

The EBMS e-commerce module gives the user the following advantages: 

 Add, remove, and control the content of your entire e-commerce website from 
the EBMS software.   Product pricing, availability, and details are derived from the 

EBMS inventory database.   

 Add entire groups of products in minutes ï Products within the EBMS inventory 
catalog can easily be added or removed from the e-commerce store.    

 Update product information, pricing, and availability regularly by a simple click of 
a button.  Products may be removed or marked as out-of-stock based on inventory 
levels. 

 Reduces redundant information ï The user is not required to maintain two separate 
product lists; the POS system within EBMS and the e-Commerce list on the web. 
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 Dynamic product information is automatically created ï New product lists, 
customer pricing, and Out of stock notations, details are created directly from the 
information within EBMS.  

 User specific pricing, terms, and shipping options are displayed based on the 
user name and password created within EBMS - A customerôs price level, special 
pricing, terms, and shipping information are derived directly the EBMS software. The 
customerôs name and password are entered within the customer record of EBMS. 

 Receive orders directly into your order entry system ï E-commerce orders are 
inserted into EBMS as a sales order. 

 Verify credit card information on-line through a common gateway. Credit card 
processing is integrated into the EBMS software.  The card is validated on-line but is not 
debited until invoice is processed.   This feature minimizes the number credits and 
billing charges at the time the order is shipped.  

Review the following sections for detailed instructions on planning your website, Creating 
Inventory Groups, and processing orders. 
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Getting Started 

 

System options must be setup before EBMS can connect to the e-commerce website.   Go to File 
> System Options using the main EBMS menu and click on the Website tab as shown below: 

 

Enter the e-commerce websiteôs URL into the Website Hostname entry field. 

The EBMS Server option must contain the address of the Windows server that is running the 
EBMS software.     This option is populated only if the orders are automatically downloaded from 
the website to EBMS.     EBMS must be running on a server running Windows Server or Windows 
XP or newer OS to automatically download orders into EBMS.         Orders can be entered into 
EBMS and be printed in the userôs office as soon as the order is placed on the web if the Auto-
insert web orders option is enabled.    

If the orders are manually downloaded to EBMS then select Sales > Download Web Orders 

from the EBMS menu to download orders.    

The Website Username and Website Password must be obtained from the EBMS e-commerce 
server administrator.    This information is required so that EBMS can upload information to the e-
commerce server and download orders from the server.      
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The Autorize.net Login ID, Authorize.net Password, and other Authorize.net settings must be 
set before any credit card processing is done within the EBMS e-commerce shopping cart on the 
web.    These entries will remain blank if no credit card processing is done on the web.   Review 
the Configuring the Shopping Cart > Payment Options section for more details on these settings.   
Instructions to apply for an Authorize.net account are found in the Certifications and Applications 
> Authorize.Net Application section. 

 

Go to Sales > Options > Website to view or set the website options shown below: 

 

The Web Cash Account should be set to the general ledger cash account used for website 
sales.   E-commerce sales paid using a credit card are processed using this cash account. This 
account should be a separate cash account than the one used within the EBMS Sales module.  
Review the Sales > Customer Payments > Cash Accounts section of the main EBMS manual for 
more details on the standard sales cash account. 

Enable the credit card options for each card type that is accepted in the online shopping cart.  
These options must match the credit card merchant accounts listed in the Authorize.net 
configuration.  Review the Processing Credit Cards section for more details on credit card 
processing.  

The Web Customer entry is required for customers who can purchase product on-line without a 
login name or password.      The generic customer id entered in the Web Customer entry is used 
whenever a person submits an order without specifically identifying themselves by logging onto 
the site.          Review the Creating a Generic Customer section for more details on the Web 
Customer setting.    It is important that the terms, shipping options, and other settings within this 
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generic customer are configured before customers place e-commerce orders without a login 
process.  Review the Customer Login section for more details on allowing or requiring customer 
logins.    

The Customer Matching options are used to compare the customer information on an order 
received from a generic customer (customer that has not logged into the system with a user 
name) to the customer database within EBMS.    This allows the order to be entered without 
logging in but matched with the customer using either the E-mail Address or Name and 
Address.    Set this option to None to manually move orders to existing customer records or 
create new customer records.   The Customer Matching option is not implacable if the Web 
Customer entry is blank.  

Enable the Create new customer if no match option if a new customer record should be 
created within EBMS if the Customer Matching criterion does not match an existing record.   
Review the Creating a Generic Customer section for more details on processing orders from the 
generic customer.  

The  Show New Icon... entry identifies the amount of time a new item is listed on a new items 
page of the site or shows a new item star-burst by the new item.     Review the Identifying New 
Products section for more details on this option. 

The EBMS e-commerce module allows the user to setup multiple Web Groups although the 
average e-commerce site will only contain a single Web Group.    Click on the New button if no 
Web Groups exist and enter the group label as shown below: 

 

Click on the OK button to create a new group.  Review the Advanced Features > Multiple Web 

Groups section for more details on multiple groups. 

Click on the Properties button to set additional shopping cart options: 
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All Shipping Methods must be created within EBMS before they can be selected within the web 
group properties.  Select Sales > Options from within the EBMS menu and create the Shipping 
Methods within the General tab. Review the Sales > Freight and Shipping Charges > Creating 
Shipping Methods within the main EBMS documentation for details on Shipping Methods.      

After shipping methods have been created within Sales > Options then click the Add button 
within the Shipping Methods tab of the web group properties.     

 

Select the shipping option and click OK.   Repeat for each shipping method that can be selected 
as an option within the web shopping cart.   Do not include the shipping options that are not 
available for the user to choose for web orders. 
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Click on the Web Confirmation E-mail tab. 

 

The settings within this tab are used to configure the order confirmation e-mail that is sent to the 
customer after an order is placed on the website.    

Enter a company sales e-mail address into the From field.  This e-mail address will receive any 

responses from the customer if the customer replies to the confirmation e-mail.   

Enter an appropriate Subject line for the confirmation e-mail. 

Enter a miscellaneous message into the Message entry.   This message will appear after the 
main order information listing the items purchased and pricing. 

Enter the e-mail addresses into the Webmaster E-mail entry to send a CC to internal e-mails.   
These webmaster copies can be used to prompt the sales team about a web order.    Web orders 
can also be queried within EBMS.  Review the Processing Orders > Displaying and Printing New 
Orders section for more details on listing new orders within the EBMS software. 

Click on the Store Messages tab. 
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The Login Message will appear when a customer logs into the system.   This message will not 
be displayed if a generic retail user is shopping the site without logging into the website.   Review 
the Configuring the Shopping Cart > Customer Login for more details on customer logins. 

Click OK to save the web group properties. 
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Creating Website Content 
Planning Your Website 

It is important to plan the product arrangement for an e-commerce website before entering folder 
templates and information as well as product organization. The ideal number of groups on a 
website is between 6 and 20 although less than 6 or more than 20 can be accommodated. 

Each one of these groups may contain subgroups.    The arrangement of product groups and web 
pages will be directly related to the organization of the inventory folders within EBMS.  Subgroups 
can vary from a few subgroups to dozens or even an hundred or more if necessary.    It is 
important to organize products in groups and subgroups that simplify the navigation process of 
finding products or groups of products.   For example the first level of product groups is shown 
below: 

  

Since the folders labeled Accessories, Computers, Hardware, Networks, Peripherals, and 
Printers are located on the first level of the folder tree, these folders will create the first level of 
product options within the e-commerce site as shown below.   
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Notice that not all the folder groups within the EBMS folder list are displayed on the web.   This is 
based on a Show on Web setting within the folder.  The www.EshComputer.com example shown 
above has the e-commerce product list menu attached to the Products menu option on the left 
side of the site.  The product menu is designed for each company to create a navigation menu 
that is tailored to the needs of each company.   

The Accessories group shown below has subgroups listing the difference accessories while the 
sub-group Printer Supplies has yet another level of product groups (folders) for each brand.    
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The Hardware folder group which is also a level one folder has a number of subfolders with the 
3

rd
 level folders grouping the type of Hard Drives and Memory.  Not all groups may contain sub-

folders.   Some of the first and second level folders may contain products while others are 
grouped in 3

rd
 or 4

th
 level folders.     
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The website is a bit easier to navigate if folder groups do not contain both products and sub 
folders although the system does allow this flexibility.   

 

The next page includes a chart to assist in planning the inventory structure. List the main product 
groups and their sub categories. 
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Note that the list is meant to be a guide and should not be restrictive.  

Inventory Structure 

1. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

i. ____________________________________ 

2. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

i. ____________________________________ 

3. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 
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h. ____________________________________ 

i. ____________________________________ 

4. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

i. ____________________________________ 

5. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

6. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 
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i. ____________________________________ 

7. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

i. ____________________________________ 

8. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 

i. ____________________________________ 

9. ____________________________________ 

a. ____________________________________ 

b. ____________________________________ 

c. ____________________________________ 

d. ____________________________________ 

e. ____________________________________ 

f. ____________________________________ 

g. ____________________________________ 

h. ____________________________________ 
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i. ____________________________________ 

 

Review the details within the Creating product Groups section to create these product groups on 
the web. 

After creating product group pages on the web, review the Listing Products section to add 
products to the website. 
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Creating Inventory Groups 

It is important to plan the product groups before proceeding with this section.   This section will 
explain the steps required to create web pages for each product group.  The website page 
settings are set within the Sales > Options > Inventory Folders tab as shown below. 

 

Click on the first folder group (example: Accessories) and click on the Properties button.  Click 
on the Website tab as shown below: 
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The Show folder on website option must be enabled to show this group on the website. 

 

Important note:   All parent folders must have the Show folder on website option enabled for the 
product group website to show.  For example the 3

rd
 level folder page will not be displayed on the 

web if the 1
st
 or 2

nd
 level folder has the Show folder on website option disabled.  This also 

includes the root folder labeled Products or Inventory.   The root folder normally does not require 
any settings except that the Show folder on website option is enabled.  

The Title is shown on the top of the web page.   If this entry is blank the folder name is used as 
the title.    

The Short Description is an optional description that is often displayed at the top of the product 
page.   This description should be limited to a paragraph or a few sentences. 

The Long Description may contain additional information and is not limited by the amount of 
data.   This section may include multiple paragraphs or other product links.    This description is 
also an optional entry.  Review the Links and Associations section for more details on product 
links. 

The Template drop down option determines the appearance of the page.   A number of template 
options are available within the EBMS software.    Review the Group Templates section for a list 
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of standard templates.   Custom templates can also be added to display specific information or 
customize the web page arrangement. 

The Thumbnail and Detail Image entries are graphics or photos that are displayed on the 
website and are arranged by the template.    These images should depict the contents of the 
folder.   Note that many templates display the Thumbnail image of all the subfolders and may not 
require any images on the root folder.   The Thumbnail image will be created from the Detail 
Image if the Thumbnail is required and the Thumbnail is left blank.    

For example the following steps were completed to create the following Printers webpage: 

1. Go to Inventory > Options and click on the Inventory Folders tab. 

 

2. Click on the root folder labeled Products, as shown in the example shown above, and 
click on the Properties button.   Click on the Website tab to show the following dialog: 
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a. Enable the Show folder on website option since it is the root folder.   This 
step is required so all sub-folders with the Show folder on website option 

enabled will be displayed on the web. 

b. Set the Template to a template such as /store/piclist3x4.asp.   This 
template will only be used if the products link is used on the website.    
Review the Group Templates section for more template options.    

c. Enter a Short Description or Long Description only if general product notes 
are desired.    No Thumbnail image is required on this dialog.  The Detail 
Image is not used at this level unless a template such as the itemList is 
used.  Review the Group Templates section for more information on group 
templates.    

d. Click on the OK button to return to the Inventory Folder list. 

3. Click on the Printers folder, Click on the Properties button, and click on the website tab 
as shown below: 
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This dialog will require more information than the root folder.  

a. Enable the Show folder on website so the printer page is created. 

b. The Title entry is blank so the system will use the folder label ï Printers as 
the title. 

c. The Short Description gives the page some more information about the 
printers.   This description shows below the title ï Printers in the website 

page shown in the following page: 

d. If a Long Description would be entered in this dialog, the description would 

be displayed below all the Icons.  

e. The template /store/piclist3x4 is selected so that the subgroups will be 
displayed with individual Thumbnails from the subfolders rather than the 
graphics within the printers dialog shown above.  The thumbnails are 
displayed 3 wide and up to 4 rows long.   

f. Click the OK button to return to the folder list. 

4. The Thumbnail images must be set within the individual subfolders ï Fax Machines, 
HP Deskjets, HP Laserjet Printers, HP Office Jet Printers, etc.   The thumbnails for 
this page could also be created by the system if the Detail Image within each subfolder 
is properly created.   Review the Inserting Graphics into EBMS section for more details 
on inserting the Thumbnail or Detail Image graphics. 
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5. Update the website information by selecting Inventory > Update Website.   Review the 

Update Website Process section for more details on this step. 

6. The following website is created as a result of the setting described above.   

 

Page buttons will appear at the top and bottom of the web page if the number of product groups 
is greater than the space on the page.   The appearance of the website can be configured using a 
variety of options.   The flexibility of the EBMS e-commerce engine allows the user to personalize 
the shopping cart to match the site. 

Planning the relationship between the existing inventory folder arrangement and the product 
organization on the e-commerce site is very important.   The original inventory grouping within 
EBMS may need to be rearranged to fit the desired e-commerce store arrangement.     The E-
commerce module may also require the user to create more folders so that a large number of 
products are not located within a single folder.    Note that items or folders that are not listed on 
the web can be ignored when planning the e-commerce product arrangement.   

Continue with the Listing Products section for more details on adding items to the product groups. 

 

 


